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GRAPHIC DESIGN
TREND: MAINSTREAM SUSTAINABILITY 

PROJECT TITLE: Great product, poor packaging

THE BRIEF: Global brands are becoming more and more aware of the importance in sustainable packaging and 
how this affects our environment on a global scale. This issue is a key discussion across global news with plastics and 
materials simply thrown into the sea. Renewable, recyclable and biodegradable packaging is the future for many 
brands around. Students had to choose a product from a major retail store and re design the packaging to make 
it more sustainable by carefully choosing materials, inks and finishes. Finally, create an online Instagram campaign 
revealing the new sustainable range.

SPONSORS: Andrew Hewitson, Trevor Lowes (CEO) Reproflex 3. Jack Mercer (Digital Designer) Hedgehog Lab.
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As a group, we decided that we wanted to redesign the treaclemoon 
brand from Marks and Spencer’s. After discussing the product, we 
agreed to redesign the product itself to ensure it was as sustainable as 
it could possibly be. After we had chosen the treaclemoon shower gel 
we thought about ways to make storing the product easier, when we 
decided to ‘freeze’ the shower gel so that it took the form of a solid 
whilst also being vegan friendly and cruelty free; therefore needing 
less packaging, taking up less space and encouraging more people to 
purchase the product in stores. 

Making the product solid was easy enough, however we also had 
to think about where the shower gel could be stored as well as what 
it would be packaged in. After some research, we came up with an 
idea which concluded in wrapping the ‘shower gel cubes’ in Corn-
starch Polymer, which is great for the environment as it dissolves in 
water, reducing waste and mess! On top of that, we have designed a 
cardboard wrap (100% biodegradable) around which is written on 
with vegetable based ink, when the wrap is taken off it folds into a 
box where the shower gel cubes can be stored. By creating the wrap 
around in this way, it enables the consumers to not only feel good 
about themselves for buying something good for the environment, but 
they also get to do the recycling themselves which should give them 
something to be proud of! 

Our product is easy to store and good for the environment, but what 
about the consumers? How can the product benefit them? Don’t worry, 
we thought about that too! Our product has a low cost and we have 
designed finger holes that are cut into the middle of the soap! And 
although it looks like it, the amount of soap has not been at all reduced 
because we have compacted the soap as well as increased the size of 
the soap, allowing it to be held easily by customers. 

Overall, this product is 5 star quality as well as great for the 
environment and will definitely benefit our future! #savingtheplanet

Our Story:  

We chose to package a selection of charms for John Lewis. They 
are a new line created to represent the increased interest in and 
the importance of sustainable and biodegradable packaging.

They feature both zero plastic in their packaging and in their 
design, with the charms being made out of recycled aluminium. 

Boxes and bags are made from 100% cardboard and can be 
returned to any store to be reused or recycling. Each charm has 
its own specially designed box displaying its design.

Each charm comes with a treasure hunt “bingo sheet”. If you 
take a photo with three of the nature-related things on the  
sheet you can claim a free charm from any participating store. 
Photos taken during the hunt are used in the marketing 
campaign for the charms.

Our target audience are those around the ages of 16-30.  
They are the demographic who are most involved with social 
media and are some of the most eco-conscious in the country.

They also have the highest disposable income and are the most 
likely to spend money on John Lewis products. We designed  
an Instagram campaign marketing the new range to our 
target audience. 


